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NESE (KANTAR GROUP)
Kantar is home to some of the world's leading research, data and insights

| brands. Individually, brands such as Kantar Millward Brown, Kantar TNS, Kantar
Media, Kantar Worldpanel, Kantar Added Value and Kantar Futures are famous
and highly respected experts in their fields. Collectively, they offer the most
complete view of consumers - the way they live, shop, vote, watch and tweet -
in over a hundred countries worldwide. For the benefit of our clients, Kantar
connects these specialists as well as providing access to the wider WPP group of
companies and other partners. Please go to Our Brands to find out more.




Kantarbf Faah@45:

- Kantar Added Value is a strategic marketing consultancy helping iconic
brands around the world. Kantar Added Value's strategic insight transforms
brands and often businesses. They guide clients to see, think and do
someéthing differently with their brands andshows them where the most
valuable growth opportunities lie, both for today and into the future. As well
as brand developers, insight experts and segmentation analysts, it’s their
cultural insight specialists which sets them apart. Understanding how
culturally relevant a brand is has proven to be a key indicator for future
potential growth. -

Kantar Health is a leading global healthcare consulting firm and trusted
advisor to many of the world’s leading pharmaceutical, biotech, and
medical device and diagnostic companies. It combines evidence-based

" research capabilities with deep scientific, therapeutic and clinical
knowledge, commercial development know-how, and brand and marketing
expertise to help clients evaluate opportunities, launch products and
maintain brand and market leadership.

Kantar Media provides strategic advice and competitive intelligence to the
world’s leading brands, publishers, agencies and industry bodies, helping
them navigate and succeed in a rapidly evolving media industry. This
includes analysis of paid media opportunities; counsel on brand reputation,
corporate management and consumer engagement through owned media;
and, evaluating consumers’ reactions in earned media. Kantar Media
experts currently work with 22,000 companies tracking 3 million brands in
50 countries.

Kantar Millward Brown:

Kantar Millward Brown'is a leading global research agency specializing in
advertising effectiveness, . strategic cormmunication, media and brand equity
research. Kantar Millward Brown helps clients grow great brands through
comprehensive'research-based qualitative and quantitative solutions.
Kantar Millward Brown operates in more than®55 countries and its specialist
practices include Kantar Millward Brown Digital (a leader in digital
effectiveness and intelligence), Firefly Millward Brown (a global qualitative
network), a neuroscience practice (using neuroscience to optimize the value
of traditional research techniques) and MaPS (strategic analytics and
consulting)

Kantar Retail: : :

Kantar Retail is the world's leading retail insights and consulting business.
The company works with leading retailers and branded manufacturers to
transform the purchase behavior of consumers, shoppers and retailers.
Kantar Retail is headquartered in London and has over 400 employees and
offices in 15 markets around the globe.

-
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Kantar TNS advisés clients on specific growth strategies around new market
entry, innovation, bramd switching and stakeholder management, based on

long-established expe?ﬂ‘se\ond market-leading solutions. :

With a pre_'s'ence in over 80 countries,Kantar TNS has more conversations
with the world’s consumers tharntanyone else and understands individual
human behaviours and attitudes across every cultural, economic and
political region of the world.



Kantar Vermeer:

Kantar Vermeer is the only global marketing consultancy focused on
unleashing purpose-led growth through the development and embedding of
consumer insight-led marketing strategy, structure and capability.

We provide solutions to strategic marketing challenges, rooting our
approach in consumer research, stakeholder understanding and financial
analysis. We tie insights to dollars, the only universally accepted language of
business. Our whole-brain thinking brings an intrinsically multi-lens and
practical approach to all our work.

Kantar Worldpanel:

Kantar Worldpanel is the global expert in shoppers’ behaviour.

Through continuous monitoring, advanced analytics and tailored solutions,
Kantar Worldpanel inspires successful decisions by brand owners, retailers,
market analysts and government organisations globally.

With over 60 years’ experience, a team of 3,500, and services covering 60
countries directly or through partners, Kantar Worldpanel turns purchase
behaviour into competitive advantage in markets as diverse as FMCG,
impulse products, fashion, baby, telecommmunications and entertainment,
among many others.

Lightspeed:

Lightspeed is the market researcher’s choice for digitally accessing and
deriving insight from consumer opinions and behaviors whenever, wherever
and in whatever segments needed.The industry’s most thorough panelist
pre-screening process and large global pool delivers business ready results
quickly and cost-effectively. From proprietary online access panels to
specialty panels, custom panels and innovative mobile surveys, Lightspeed
offers the industry’s highest quality and most complete combination of
qualitative and quantitative online research.
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